
Media Studies Progression Work 

When we study Media Studies we cover four key areas, these are known as the ‘Theoretical 

Framework’. These four areas are: 

• Media Language (how meaning is created in a media text) 

• Representation (how people, groups, issues are presented by a media text) 

• Media Industry (the ownership, funding, marketing of a media text) 

• Media audiences (how texts target certain audiences, how audiences consume texts) 

 

The tasks you are going to do in this worksheet will help you explore these four key areas that we 

cover in Media Studies. 



Task 1 

Most mainstream media companies exist as part of a CONGLOMERATE. They are what is known as 

SUBSIDIARY companies. Find the media definition for the two terms in capital letters and write a 

definition for both terms 

CONGLOMERATE 
 
 
 
 
 

 

SUBSIDIARY  
 
 
 
 
 

 

 

 Disney is a large conglomerate company, it is very rich and powerful, it has a global reach and it 

owns many other companies that cover all areas of the media industry. 

Task 2 

Explore the Disney infographic on the front page of this booklet. If you cannot enlarge the image to 

see the companies closer then follow the link below to an online version where you can zoom into 

the image.  https://storage.googleapis.com/titlemax-media/1c8ace8f-every-company-disney-owns-

13_pageversion-lg.jpg 

• What different media sectors does Disney have companies in? (i.e. film, tv, etc…) 

• Disney owns Marvel Studios – why do you think they might have bought it? What does 

Marvel add to Disney as a company? 

• Looking at the companies Disney owns, if Disney release a film what else could they release 

with the film to maximise profits? (i.e. games, etc…) 

• Pick one company that Disney owns, find out what that company does and how helps 

generate money for Disney as a whole. 

 

Write a paragraph explaining how Disney can be considered one of the major media companies. Use 

the words CONGLOMERATE and SUBSIDIARY in your paragraph. 

 

Task 3  

Disney as a company is nearly 100 years old! Create a basic timeline illustrating how Disney has 

grown as a company since it was established in 1923 

 

 

https://storage.googleapis.com/titlemax-media/1c8ace8f-every-company-disney-owns-13_pageversion-lg.jpg
https://storage.googleapis.com/titlemax-media/1c8ace8f-every-company-disney-owns-13_pageversion-lg.jpg


Task 4 

As Disney is such a large company with many subsidiary companies making a range of different 

media texts it will be able to appeal to a wide global audience and be able to maximise profits and 

audience reach.  Different companies might make products for different audiences. 

 

Research the following two companies that Disney own and decide how the audiences for the two 

companies are different 

• Disney Pixar 

• Fox Searchlight 

 

Company Types of film produced Target audience 

 
 

Disney Pixar 
 
 

  

 
 

Fox Searchlight 
 
 
 

  

 

When we look at target audiences for media texts we often talk about a text having a PRIMARY 

AUDIENCE and a SECONDARY AUDIENCE. Write a definition for both these terms 

PRIMARY AUDIENCE 
 
 
 

 

SECONDARY AUDIENCE 
 
 
 

 

 

Who do you think the primary and secondary audiences are for the following Disney texts: 

• Black Panther 

• Toy Story 

• National Geographic Magazine 

• Star Wars franchise 

• Demi Lovato (music) 



Media Language 

Media language is the way in which media producers communicate meaning through the media 

text. When we analyse media language we are looking at: 

Visual Codes 

Technical Codes 

Language and Text 

  

TASK 5 

Sort the types of media language into the right groups 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

VISUAL CODES TECHNICAL CODES LANGUAGE & TEXT 

Mise en scene (everything in the 

shot) 

Location and setting 

Costume, hair and make up 

Props 

Colour 

Body language and facial 

expressions 

Informal 

Formal 

Slang 

Puns 

Emotive 

Font 

Direct  

Indirect 

 

Lighting 

Sound 

Editing 

Camerawork (cinematography) 

Special Effects 

Airbrushing 

Design 

 



TASK 6 

Look at the following Stills from Disney films and explain what the VISUAL CODES communicate to 

the audience 

 

 

 

 

 

 

What do the visual codes communicate about CHARACTER? 

What do the visual codes communicate about NARRATIVE 

(story)? 

What do the visual codes communicate about GENRE? 



Trailers are a key marketing tool for film distributors, they must communicate key information about 

the film in a fairly short amount of time whilst not giving too much away. Trailers are constructed to 

appeal to the films target audience and increase the popularity of the film. 

TASK 7 

Choose one of the trailers below to analyse how they use media language to promote the film and 

appeal to the target audience Use the questions in the box at the bottom of the page to help you 

analyse your chosen trailer 

• Aladdin (2019) 

• The Call of the Wild (2020) 

• Onwards (2020) 

 

 

 

 

 

 

 

 

 

 

 

Trailer analysis questions 

1. How do the visual codes help establish the films genre? 

2. How do costume and lighting communicate information about characters? 

3. How does performance (body language, facial expression, tone of voice) signify who is the hero 

and who is a villain? 

4. What type of music is used in the trailer and why does it tell us about the tone of the film? 

5. What text is used in the trailer and what information does it give the audience about the film? 

6. How does the dialogue used help the audience understand the story without giving too much 

away? 

7. Does the trailer use special effects? Why will this appeal to the audience? 

8. What do the settings and locations communicate about the film? 

9. What types of colours are used, what mood and tone does this give the film? 

10. How is the trailer edited to make the audience want to watch more? 

Extra bonus question: Does the trailer have the same ‘style’ and ‘feel’ as the poster above? Why do you 

think this might be? 



Representations 

When we study representations in media we are looking at the ways in which media producers 

present certain groups of people, issues or events. The way someone or something is represented in 

a media text can be down to the time in which the text was made, the ideology of the producer or 

the ideology of the intended audience 

Disney has been around for nearly 100 years so certain representations in their texts will have 

changed…although many think that they haven’t changed enough… 

TASK 8 

Sort these Disney characters into good and bad based on the way they are represented. Then 

write words in the boxes to describe the way the characters are represented 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

GOOD CHARACTERS: 

 

 

 

Words to describe the representation of good Disney 

characters 

 

BAD CHARACTERS: 

 

 

 

Words to describe the representations of bad Disney 

characters 



 

 

 

 

 

 

 

 

  

 

  

 

 

 

 

 

 

 

 

 

 

 

 

TASK 9  

Thinking about the traditional representations of good and bad 

characters in classic Disney films have a go at thinking what was 

the dominant ideology around male and female roles and 

behaviour in society at the time. Use the word bank at the 

bottom to sort into male and female roles (some might belong in 

both boxes) and then summarise your thoughts in a paragraph 

Disney’s representation of women Disney’s representation of men 

Representation word bank 

 

SUBMISSIVE       STRONG         BEAUTIFUL        SMART        GLAMOUROUS        THIN           KIND 

CHARISMATIC       HEROIC          PRINCESS         IN NEED OF SAVING         WHITE          HEALTHY 

SUCCESSFUL             BRAVE            NURTURING            GENTLE             VULNERABLE          HETROSEXUAL 

DEPENDENT  



DISNEY VILLAINS 

OLD      UGLY       OVERWEIGHT       INDEPENDENT       ‘DIFFERENT’       STRONG      UNFEMININE 

UNATTRACTIVE       ‘OTHER’        FUNNY (TO BE LAUGHED AT)     OUTSIDER     CRAZY 

UNSTABLE 

Whilst you’re writing your paragraph about how Disney has traditionally represented gender in its 

animated films think about the villains too! Think about how ‘badness’ is represented in 

characters and you start to get a picture of how people (especially women) who didn’t fit in to the 

‘dominant ideology’ were perceived by society… 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

When looking at Disney characters in Disney animated films I think 

that gender is represented………………… 



TASK 10 

Read the extract from a BBC article about representations in Disney films and the influence they 

can have on general societal attitudes then answer the questions at the end of the extract.  

 

 

 

"Disney is quite pervasive within our modern culture,” says Martyn Griffin, an expert on the cultural 

perceptions of work and organisation at Durham University in the UK. “Home videos exposed kids 

over and over again to the ideas in Disney films. If they were doing this from a young age it is bound 

to have an impact.” 

 

At face value, these cartoons are harmless entertainment, but some researchers have raised 

concerns about the subliminal lessons Disney’s films contain. Perhaps the most common criticism is 

the way these have portrayed gender, racial and cultural stereotypes in the past. The opening song 

Arabian Nights in Aladdin, for example, contained the line “where they cut off your ear if they don’t 

like your face” when it was released in 1993. Disney later changed the lyric. 

 

Some researchers divide the corporation’s portrayal of women into distinct eras. First came the 

domestic era, when female characters like Snow White, Sleeping Beauty and Cinderella were 

portrayed as homemakers, often cleaning and in need of rescue by a man. 

 

Then came the rebellious, new-age phase of Ariel in The Little Mermaid, Princess Jasmine in Aladdin, 

Pocahontas and Mulan. During this period, Disney’s women seemed to gain a more independent 

streak, striving to free themselves from the bonds of society. But Ariel also sacrifices her voice in 

order to be with the man she loves. 

 

“The symbolism here is powerful,” wrote Mia Adessa Towbin and her colleagues at the family 

studies department of Colorado State University in one study. “To win the love of the prince, she 

must forfeit her thoughts and intellect, her independence and identity.” 

 

Although the story was originally written by Hans Christian Andersen, the researchers say it provides 

an apt metaphor for many of Disney’s heroines – “no one listens to their words”. 

 

The Little Mermaid and the five subsequent films also show another trend – the female characters 

start to speak less. Despite being the title characters, women speak just 32% of the time in The Little 

Mermaid, while they have just 24% of lines in Pocahontas and 23% in Mulan. In Aladdin, female 

characters have just 10% of the dialogue. 

 



 

Carmen Fought and Karen Eisenhauer, the linguists at North Carolina State University whose analysis 

produced these figures, also found male characters in the same films tended to boss the female 

characters around far more than vice versa. When the women did so, they were more polite than 

the men. Others have suggested levels of uncertainty in the dialogue of female characters have also 

increased. 

 

For critics, this sends a strong message to young children that reinforces many long-standing gender 

stereotypes. And there is some evidence it could leave a lasting impression. 

 

Disney has also faced criticism over its treatment of mental health – 85% of Disney’s 34 animated 

features released before 2004 contained references to mental illness, often in ways that aimed to 

denigrate or set apart characters, according to psychology researchers at the University of Calgary. 

They warned it could have “implications for child viewers in terms of their potentially learning 

prejudicial attitudes” against people perceived as having mental health problems. 

 

The same research team also warned that the high prevalence of references to evil in Disney’s films 

could also lead children to learn to “demonise people who engage in perceived ‘bad’ behaviours” if 

they watch the films repeatedly. 

 

It is something Fred Zimmerman, a behavioural economist at the University of California, Los 

Angeles, agrees could be contributing to wider societal problems today. 

“Disney films almost always present a battle between Good and Evil,” he says. “One can’t help but 

wonder if this Disnified understanding of the world as a struggle between the good guys and bad 

guys is a piece of today’s problems of political polarisation and social exclusion.” 

 

The female characters in Frozen, Brave and Moana also represent a new, independent and free-

spirited era of Disney. They are strong and in control of their own lives and no longer need male 

characters to save the day. But while Brave and Moana are seen as truly breaking the Disney 

princess mould, opinion is somewhat divided over Frozens’ heroines. 

 

“The company is attempting to keep up with the times with reference to gender equality and 

representation,” says Ingvild Kvale Sørenssen, who studies children’s relationships with Disney at the 

Norwegian University of Science and Technology. “How this influences [children long term] we 

cannot know, but representation matters, diversity matters. And being able to dream and imagine 

oneself a character, and to merely be entertained, is not a bad thing.” 

 

 



 

Perhaps most welcome are the recent remakes of the older classic Disney animations such as 

Aladdin and the upcoming Mulan. Earlier this month Disney announced it was casting R&B singer 

and actress Halle Bailey in the role of Ariel in a live-action version of The Little Mermaid, a decision 

that drew a backlash from some fans, but was widely applauded. 

 

“Disney’s recasting of prior era’s works is extremely impactful for children of colour and for global 

diversity,” says Shearon Roberts, who is studying the changing face of Disney’s social consciousness 

at Xavier University of Louisiana in New Orleans. “Disney’s current decade has offered girls the full 

spectrum to dream beyond castles and to imagine the full reach of their abilities. 

 

“It is also a message for young boys. Women and girls are not just their objects of affection, but 

allies in ridding their worlds of evil and making the world better for all.” 

 

Extract taken from: BBC Worklife webpage. Article title: ‘Did Disney shape how you see the world?’ 

 

 

 

Representation questions 

1. What is the most common criticism of past Disney films? 

2. What is the first era of female representation in Disney films referred 

as? 

3. How were female characters often represented in what researchers 

called ‘The rebellious era? 

4. What percentage of dialogue do female characters have in Aladdin? 

5. How did male characters tend to treat the female characters? 

6. What other aspect of representation apart from gender does the 

extract suggest that Disney has faced criticism over? 

7. What have researchers suggested that a ‘high prevalence of reference 

to evil’ could lead children to learn? 

8. Why might the repeated presentation of a battle between ‘good and 

evil’ in Disney films have a negative impact on the way in which people 

view the world? 

9. How is Disney attempting to ‘keep up with the times’? 

10. What message is the changing representation of women in Disney films 

giving to young boys?   



 

 


